Network Perception& Influence
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A Arthur C. Clarke

I Any sufficiently advanced technology is indistinguishable from magic.

A ChrisAugeri

I People, meet your data. Knowledge = Data + Accelsglerstanding
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Network Perception Convergence
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Real world reality
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Context: R&D Funding



An R&D Network Model
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http://en.wikipedia.org/wiki/Technology_readiness_level

R&D: Representative Sponsors

Intramural SPR, NE EPSCoR, NRI
Local Local Industry & Government Partners
. | | ndustry & G®dulpDoE,PML; t n
egioha NASA, ZNETH, USSTRATCOM
Federal DoD, NSF, & other federal agencies
SBIR / STTR R&D Sx/year, O$150K (1) + O$1M (I), prime & sub
Federal DoD, SBA, & other federal agencies
BAA Development $250K i $100M+, sub &/or prime
Federal DoD i most likely as a sub-contractor
IDIQ Consulting Good for ongoing work if obtained

NSF, NEH, NIH, HHS, DoE, DoT, etc.

Grants & Partnering International, Innocentive, 9-uU, Foundations

Technology Licensing  VC, Angel Investors, Scott Tech Center & 1A
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Network Understanding: Concepts



Email Extraction

ABob writes Alice

Mob and Alice know each other

AThey are interested in Middle East
MBob mentions Charles, who visited Iran

V

From:
To:
Hey ;

DdzSaa 6KIUIXWSYSYOSNI gKSyY
to ? | found a guy on Facebook, who blogs
about traveling and visited few countries in the region. Y

should check out his
IN

work!

and , look for
-you know when you get bored at
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Profile Extraction

Name:CharlesLives in: Kansas City, Schétidrida

University Degree: Communication, Sports:

Football, BornHamburg (Germany974, Speaks:

Arabic, English

Friends in Common:7 PROFILE

VWM

FRLlE Name:Alice Lives in: Chicago, Schdébrida . WamaN
1l m University Degree: Music, Sports: Golf, Born: NANASY
Hamburg (Germany)978, SpeaksArabig ARG

VAN, GermanEnglish
Friends in Common:7

"\

NANAASYV

Charlesand Alice connection

MBoth went to Florida University, both were born in Hamburg, both
speak Arabic and English,they have 17 friends in common on this
socialnetwork

MBobread/ K I NafogaboQtIran
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Network Extraction
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Network Analysis Dashboard

@ Opinion Crawl

Online sentiment analysis for current events, companies, products, and pecple!

Current Web sentiment on
“chris augeri™:

SenseB@t
The Search Engine that finch sense in a hoap of Web pages
Srmomawy | | Vosywmmay | [ vue. | Scwmage | 1]



http://www.opinioncrawl.com/
http://www.sensebot.net/
http://newstimeline.googlelabs.com/

